
KEY BENEFITS  
FOR EXHIBITORS:
 ATTRACT TRADE VISITORS 
  MAXIMISE BUSINESS AT SITL 
  GIVE BUYERS THE STRATEGIC  
INFORMATION THEY NEED 

NEWS LIVE  
FROM THE SHOW

SPECIAL  
FEATURES

PRODUCT 
SPOTLIGHTS

AN INTEGRAL PART OF  
YOUR SHOW COMMUNICATION! 

PRINT  
EDITIONS
DURING THE SHOW

ONLINE  
EDITION
BEFORE THE SHOW
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FIGURES & READER PROFILE
Source: RX Global 2023/2024

25,000+  
PARTICIPANTS

9 SECTORS

500+ 
EXHIBITORS

100+ 
CONFERENCES

SITL DAILY IS THE EXCLUSIVE OFFICIAL  
DAILY MAGAZINE OF SITL

It enables exhibitors to communicate all 
relevant information, intelligently, directly 
to their customers (buyers and decision-
makers). 

It is THE source of information for all trade 
professionals and international press, and 
covers the event live from the fair.

Multi - channel communication to ensure 
maximum visibility and reach your target 
anytime, everywhere! 

PRINT DIGITAL

e-MAGAZINE e-MAILING

71% 
DECISION 
MAKERS

31%
22%

13%
11%

8%

CEO / GM / VP

Manager

Research / Business / Customer Manager

Purchasing / Product / Project Manager 

Consultant / Engineer

WHO IS VISITING?
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SITL Daily is an essential tool for 
informing people about 

developments in the sector at SITL, 
helping to demystify the complexities of 
our industry and stimulating dialogue 
between key players in the sector.

Olivier Poncelet   
General Delegate at TLF

SITL Daily is the exhibitors’ 
showcase, giving us real visibility. 

The team is top notch, really a great 
approach.

Gaétan Jetté  
President and founder of 
GMR Safety

SITL creates intelligence, added 
value, and knowledge. And its 

media - SITL Daily - responds to that.

Guillaume 
Larroque  
President of AFGNV

The official daily is a real value-
add and contributes to 

connecting the different actors at the 
show. We can get a bigger picture of all 
relevant topics!

Eric Faveron 
Site Maintenance 
Manager  
at C-Logistics 

The Daily is a well-constructed 
magazine and a good 

communication tool for Jungheinrich at 
SITL. Well done to the whole team!

Alain Ferrand 
Director of Warehousing 
Solutions, Jungheinrich 
France
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CIRCULATION / PRINT

CIRCULATION / ONLINE sitldaily.com

STRATEGIC DISTRIBUTION POINTS

• All main entrances
• All main information counters
•  Conference & Networking spaces
• VIP Buyers Lounge
• Exhibition show floor
• International press stand
• Media Centre
• Top 50 Partners’ & Participants’ stands
• Over 20 leading hotels

DAY 1
4,000  
copies

DAY 2
4,000  
copies

DAY 3
4,000  
copies

E-mailing to launch the edition of the day that is sent out 
every morning to trade visitors, exhibitors and press before, 
during and after the fair for a full media coverage. 

•   4 e-mailings  
(PREVIEW - DAY 1, 2 and 3 )

 Daily e-Mailing to  
> 15,000 contacts

e-Mailing

SITL Daily contents are promoted through  
the SITL social media channels

SOCIAL MEDIA

1,9K 
FOLLOWERS

3,2K 
FOLLOWERS

WEBSITE / STATISTICS

Full integration of contents  
into digital event tools

Full contents  
& e-Magazines online  
@ sitldaily.com

sitldaily.com is the daily updated 
website with unique articles and 
exclusive interviews live from the show. 

RESPONSIVE & POWERFUL

STATISTICS* 

Users  11,500
Pageviews 17,200
Average spent time 1:52

Desktop
69%

3%
28%Tablet

Mobile

Device Access:

*  March 2024

7K 
FOLLOWERS

http://sitldaily.com
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SPECIAL FEATURES

1 April 2025 
ONLINE & PRINT

3 April 2025 
ONLINE & PRINT

2 April 2025 
ONLINE & PRINTDAY 1

DAY 3

DAY 2

SITL 2025 SNEAK PEEKPREVIEW

EDITORIAL CONTENT

Content is designed to be highly relevant and useful for trade visitors & press, 
helping them define their priorities and set their show agenda. It gives the 
“big picture” with market data and strategy outlines of key market players. 

DAILY SECTIONS

SHOW NEWS 
The top stories of the day 
of interest to international 
trade visitors, including major 
announcements & debates.

CONFERENCE 
SPOTLIGHT 
As trade visitors hop from one 
stand to another, they no doubt 
regret not being able to attend 
some of the top conferences. 
We cover all conferences of 
interest to trade visitors.  

PRESS & BLOGGER 
CORNER
Top journalists at SITL explain 
why they’re here and what 
their personal “SITL highlights” 
are.

MARKET TRENDS
Important industry trends 
and interviews with leading 
analysts. 

EXCLUSIVE 
INTERVIEWS
Given the calibre of many of 
those presenting conferences 
and keynotes, where possible 
we not only give a précis of 
their conference, but also field 
exclusive comments that are 
specifically destined to our 
readers. 

TRADE TALKS
Exclusive interviews and 
news from the leading trade 
organisations at SITL.

CSR
Corporate Social Responsibility 
and transformation facing 
the major challenges of the 
transports & logistics sector.

WHERE TO GO  
IN PARIS
A definitive guide on where 
to go out in Paris to make the 
international visitors feel much 
more “at home” in this exciting 
city.

EDITORIAL OPPORTUNITIES 
FOR EXHIBITORS 

How to be part  
of SITL Daily?
Provide us with your input:

•   Coverage of your company’s main 
news, events and press conferences

•  A strategic platform for your Top 
management / Government officials 

•  Contributions and thought leadership 
for our Regional Spotlights and Special 
Features

TRANSPORT &  
LOGISTICS SERVICES

TECHNOLOGIES,  
IOT & INFORMATION 
SYSTEMS

INTRALOGISTICS, 
ROBOTICS  
& AUTOMATION

ALTERNATIVE  
ENERGIES

CONSULTING,  
CAREER & FUNDING

REAL ESTATE 

INFRASTRUCTURES  
& TERRITORIES

TRANSPORT 
EQUIPMENT

PACKAGING 
& PALLET

25 March 2025 
ONLY ONLINE
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*  + 15% for highlight placement / Right-hand page 
+ 30 % for in-house design services

ADVERTISING RATES (€)                                    Advertising space is only available for exhibitors of SITL

PRINT / AD OPPORTUNITIES

SITL DAILY • MONDAY 13TH SEPTEMBER 2021  13  

DOSSIER SPECIAL SPECIAL FEATURE

Energies alternatives  
pour la Supply Chain

Alternative energies in the Supply Chain

G u i l l a u m e  L a r r o q u e , 
Président de l’AFGNV, répond 
aux questions de SITL Daily 
sur les énergies alternatives 
e t  u n e  i n d i s p e n s a b l e 
présence au SITL.   

Quelle est l’évolution des énergies 
alternatives dans la “Supply 
Chain”  ? 
On n’est plus du tout dans le 
domaine de l’espérance ou d’une 
anticipation à long terme. On est 
au contraire dans une mise en 
place concrète aussi bien pour la 
mobilité électrique que la mobilité 
gaz. C’est très enthousiasmant car 
nous bâtissons déjà les solutions 
de demain. C’est notre rôle premier 
au sein de l’AFGNV de proposer 
une solution énergétique fiable, 
compétitive et attractive envers le 
client.  

Quelle est l’importance de la SITL 
lorsqu’il faut réunir l’industrie de 
la logistique et des transports 
pour créer la feuille de route du 
futur ? 
Ce sa lon  e st  un  po int  de 
convergence pour ce que j’appelle 
les faiseurs de cette industrie. 
Dans cette phase pionnière de 
démarrage de nouvelles énergies, 
c’est un moment clé, plus encore 
que par le passé, où nous avions 
des modèles beaucoup plus 
construits. 
Aujourd’hui, avec cette élaboration 
de modèles, les uns et les autres 
peuvent  à  la  SITL prendre 
conscience des contraintes de 
leurs partenaires. Soit, nous les 
énergéticiens, mais aussi les 
constructeurs ou les pouvoirs 
publics. Ce faisant, nous prenons 
ensemble de meilleures décisions. 
Il reste beaucoup de choses à 

apprendre et le SITL est un forum 
propice à l ’amélioration des 
systèmes. 

Que pensez vous de la création 
du SITL Daily et du SITL Voices ?    
On sait très bien qu’il faut avoir 
aujourd’hui une forte présence 
physique. C’est un facteur de 
succès d’un salon comme la 
SITL . Mais i l  faut aussi des 
moyens forts de démultiplication 
à l’extérieur. Les problématiques 
traitées au salon concernent en 
effet beaucoup de monde, et 
pas seulement ceux présents 
physiquement. La SITL crée de 
l’intelligence, de la valeur ajoutée 
et du savoir. Et ces nouveaux 
outils y répondent.

STAND K32

Guillaume Larroque, President of AFGNV, answers the questions 
of SITL Daily on alternative energies and an indispensable 
presence at SITL. We asked Mr Larroque how alternative energies 
are evolving in the Supply Chain. 

We are no longer in the field of 
hope or long-term anticipation. To 
the contrary, we are implementing 
concrete measures for both electric 
and gas mobility. This is very exciting, 
because we are already building the 
solutions of tomorrow. It is our first 
role within the AFGNV to offer a 
reliable, competitive and attractive 
energy solution to the customer. 

What is the importance of SITL in 
bringing together the logistics and 
transport industries to create the 
roadmap of the future?  
This show is a focal point for what 
I call the “doers” of this industry. In 
this pioneering phase of working on 
new energies, it is a key moment, 
even more than in the past, when we 
had much more solid models. Today, 

with this development of models, all 
those at SITL can be made aware 
of the constraints of their partners – 
either us - the energy companies, but 
also the constructors and the public 
authorities. In doing so, we make 
better decisions together. There is still 
much to learn, and SITL is a forum for 
the improvement of systems.  

What do you think about the 
creation of the SITL Daily and the 
SITL Voices?    
We know very well that we must 
have a strong physical presence 

today. This is a success factor for 
a show like SITL. But we also need 
strong means of multiplying outside. 
The issues dealt with at the show 
concern many people, and not 
only those physically present. SITL 
creates intelligence, added value, 
and knowledge. And these new tools 
respond to that.

STAND K32

Guillaume Larroque
 Président de l’AFGNV 
President of AFGNV

#4 / ÉNERGIES
Bienvenue dans SITL Voices #4.  
Le thème de cette édition : 
Énergies 

SITL Voices accueille pour  
“La Grande Interview”  
Guillaume Larroque,  
Président, Total Énergies Marketing 
France et Président de l’AFGNV

#4 / ENERGIES
Welcome on SITL Voices #4.  
The topic of this episode : 
Energies 

SITL Voices welcomes for  
“La Grande Interview”  
Guillaume Larroque,  
President, Total Énergies Marketing 
France and President of AFGNV

HIGHLIGHT POSITIONS ALL EDITIONS                     (€)
(PREVIEW  INCLUDED)

• Logo & stand N° on front cover 3,400

• 1/5 page banner on front cover  11,500

• Inside front cover, double page  22,800

• Inside back cover  11,300

• Back cover 13,400

• Bookmark - in one edition  6,900

• Insert in the magazine  on demandLogo & stand N° on front cover - Example

ADVERTORIAL (IN ONE EDITION) (€)
• 1/2 page € 2,200

• 1 full page € 3,750

• 1 double page € 6,600

PRODUCT SPOTLIGHT                                      (€)
Photo, description, 3 USPs & Stand N° 

• I/2 page 2,200

HALL PLAN   (€)
• Large logo & Stand N°  € 2,100

•  Standard-sized Logo & Stand N°  € 550

•  Standard-sized Logo & Stand N° + QR code  € 1,050             

 

SMARTGUIDE                                                      (€)
Customized publication (24 pages). 
Insertion into 1 edition of SITL Daily from                        37,000

YOUR VIDEO INTERVIEW                (€)
4-5min / published on sitldaily.com           1,900

SITL DAILY QR CODE CARD 
6,000 units. 
Logo on card, exclusive position  
                                           from € 7,500

CONFERENCE PROGRAMME  (€)
Back cover 7,000

1/5 banner on Front Cover  4,500

Logo on Front Cover   
(3 spaces available) 1,500

sitldaily.com

GET ALL 
THE NEWS ONLINE

Brought  
to you by

PREVIEW
TUESDAY 5TH APRIL 2022

LA SITL OUVRE DANS MOINS D’UNE SEMAINE 
AVEC UNE INDUSTRIE PLUS UNIE QUE JAMAIS 
FACE AUX DÉFIS À VENIR

SITL OPENS ITS DOORS IN LESS THAN A WEEK, A 

TESTIMONY TO THE INDUSTRY’S STRENGTH AND 

RESILIENCE

PLUS FORT  
      ENSEMBLE

STRONGER TOGETHER

INTERVIEW 
EXCLUSIVE

LAURENCE GABORIEAU  
Directrice des divisions 

transport et logistique RX 
France,  organisateur de la SITL

Director of RX France’s 
transport and logistics divisions, 

the company organising SITL

#16

DOSSIER SPECIAL / SPECIAL FEATURE

AVANT PREMIERE
SNEAK PEEK

#20#20

ACTUALITÉS / NEWS

#14

STAND M63

YOUR LOGO 
HERE

> Fret routier / Optimisation de tournées / Supply chain / Technologies et systèmes d’informations 
QUELS LOGICIELS LE GROUPE JACKY PERRENOT A-T-IL INTÉGRÉ POUR 
FAIRE DU TRANSPORT UNE ACTIVITÉ CRÉATRICE DE VALEUR ?
Damien Labasle, Gaël Degenève

 12:00 - 12:45      Ateliers 2   

> Nouvelles énergies 
TRANSITION ÉNERGÉTIQUE : QUELLE STRATÉGIE ADOPTER  
POUR LES ACTEURS DU SECTEUR ? 
 Disponibilité des énergies alternatives et flambée des prix ; déploiement des réseaux 
d’avitaillement et de recharge électrique ; production, coût et délais de livraison des 
véhicules : la transition énergétique pose de très nombreuses questions. Pour les 
transporteurs, difficile souvent de s’y retrouver et de savoir quelle stratégie adopter 
d’autant qu’ils sont dépendants en la matière des énergéticiens, des pouvoirs 
publics, des distributeurs et des constructeurs. Pour cette conférence co-organisée 
avec la SITL, la Fédération Nationale des Transports Routiers (FNTR) a souhaité réunir 
ces différents acteurs pour poser les enjeux de la transition dans un contexte 
national et international inédit.   
En un an, le prix du gaz – que beaucoup de transporteurs avaient privilégié pour la 
conversion écologique de leur flotte et qui reste la seule réelle alternative mature 
face au gazole – a augmenté de +869%! Beaucoup de transporteurs étant contraints 
de laisser les camions au gaz sur parc, sous peine de rouler à perte.   
Quelle énergie sera disponible en France dans les 5, 10, 20 prochaines années ? 
Comment structurer un réseau d’avitaillement et de recharge électrique pertinent ? 
Comment et quels véhicules produire ? A quel prix ? Comment seront répartis les 
efforts en matière de financement entre les différents acteurs ? Quel rôle pour l’Etat ? 

 12:30 - 13:30      Salle Neptune   

> Marchandises dangereuses 
FORMATION DES PERSONNES INTERVENANT DANS LE TRANSPORT DES 
MARCHANDISES DANGEREUSES (ADR 1.3)
Dominique Veyry

 13:00 - 13:30      Ateliers 1   

> Green logistics  
MUTUALISATION, TOUT LE MONDE EN PARLE, COMMENT LA FAIRE ? 
Tariel Chamerois, Christophe Ripert, Fabien Breget, Christian Rose,  
Carlos Vasquez, Alain Cohen 
 Coût de l’énergie, engorgement de la voirie, zones à faible émission, taxe carbone 
et zéro artificialisation nette : la mutualisation est une solution idéale pour 
transporter plus en consommant moins de ressources. Mutualisation des 
entrepôts, mutualisation des cargaisons, optimisation des tournées de livraison… 
la « gestion partagée des approvisionnements » est complexe à mettre en œuvre 
mais n’a que des avantages en termes de coût et de qualité de service. 

 13:15 - 14:15      Salle Atrium   

> Emballage & Palette  
E-COMMERCE & EMBALLAGE, RÉUSSIR LE PARI DE 
L’ÉCORESPONSABILITÉ 
Michel Fontaine, Henri Serre, Rémi Naudion, Gérard Mathieu, Léa Got 
 L’été dernier, plusieurs acteurs du e-commerce signaient la charte d’engagements 
pour la réduction de l’impact environnemental du commerce en ligne. Parmi ses 
axes majeurs, figure la question de l’emballage, de sa réduction et de son réemploi. 
Zoom sur des processus de plus en plus écoresponsables avec les figures des 
secteurs de l’emballage, de la logistique et de l’e-commerce. 

 13:45 - 14:45      Salle Mercure   

> Optimization Route / Road freight / Supply chain / Technologies & Information Systems 
WHAT SOFTWARE HAS THE JACKY PERRENOT GROUP INTEGRATED  
TO MAKE TRANSPORT A VALUE-CREATING ACTIVITY?
Damien Labasle, Gaël Degenève

  12:00 - 12:45     Workshops 2    

> New energies 
ENERGY TRANSITION: WHAT STRATEGIES CAN PROFESSIONALS  
IN THE SECTOR ADOPT? 
 The availability of alternative energies and soaring prices; the deployment of 
refueling and electric recharging networks; the production, cost and delivery 
times of vehicles: the energy transition raises many questions. For transporters, it 
is often difficult to know what strategy to adopt, especially as they are dependent 
on energy providers, public authorities, distributors and manufacturers. For this 
conference, co-organized with SITL, the  National Road Transport Federation 
(FNTR) wanted to bring together these different players to discuss the challenges 
of the transition in an unprecedented national and international context.  
In one year, the price of gas - which many carriers had favored for the ecological 
conversion of their fleet and which remains the only real mature alternative to 
diesel - has increased by +869%! Many carriers are forced to leave their gas 
trucks on the road, under penalty of running at a loss.    
What energy will be available in France in the next 5, 10, 20 years? How to 
structure a relevant refuelling and recharging network? How and which vehicles 
to produce? At what price? How will the financing efforts be shared between the 
various players? What role for the State? 

 12:30 - 13:30      Salle Neptune      

> Dangerous goods
TRAINING FOR PEOPLE INVOLVED IN DANGEROUS GOODS 
TRANSPORTATION (ADR 1.3)
Dominique Veyry

 13:00 - 13:30      Workshops 1    

> Green logistics 
EVERYONE IS TALKING ABOUT RESOURCE-POOLING,  
BUT HOW DO YOU DO IT? 
 Tariel Chamerois, Christophe Ripert, Fabien Breget, Christian Rose,  
Carlos Vasquez, Alain Cohen 
With high energy costs, road congestion, low emission zones, carbon tax 
and “zero net artificialisation”, pooling is the right solution to transport more 
while using fewer resources. Warehouse pooling, cargo pooling, optimising 
delivery rounds and other supply chain pooling strategies are difficult to 
implement, but offer major cost and service quality benefits. 

 13:15 - 14:15      Atrium Room    

> Packaging & Pallet  
HOW TO SUCCEED WITH ENVIRONMENTALLY-FRIENDLY  
E-COMMERCE & PACKAGING 
 Michel Fontaine, Henri Serre, Rémi Naudion, Gérard Mathieu, Léa Got 
Last summer, several e-commerce players signed a charter to reduce the 
environmental impact of e-commerce, with a key focus on reducing and 
reusing packaging. We look at their increasingly environmentally-friendly 
processes with representatives from the packaging, logistics and 
e-commerce sectors. 

 13:45 - 14:45      Mercure Room    

JOUR 1 / DAY  1 
Mardi 5 avril / Tuesday 5th April

En partenariat avec 
In partnership with

> Immobilier logistique 
COMMENT SURMONTER LE RISQUE DE « CRISE DU LOGEMENT »  
DES ENTREPRISES LOGISTIQUES ?
Pierre-Louis Dumont, Benoît Chappey, Bruno Lefeuvre

 13:45 - 14:45      Salle Neptune   

ATELIER DE BARJANE
 14:00 - 14:30      Ateliers 1    

 

> Green logistics / Optimisation de tournées / Services transport et logistique 
LOGISTIQUE DU DERNIER KILOMÈTRE : POURQUOI ET COMMENT 
ÉLECTRIFIER SA FLOTTE ?
Pierre-Yves Le Berre

 14:00 - 14:45      Ateliers 2   

> Robotique et automatisation 
AGILITÉ : POURQUOI CHAQUE ACTEUR DE LA SUPPLY CHAIN DOIT SE 
SAISIR DE CET ENJEU CRUCIAL ?
Renaud Heitz

 14:30 - 15:30      Salle Atrium   

> Drones 
DRONE PARADE

 14:30 - 15:00      Drone Valley  
 
> Logistique urbaine 
NOUVELLES FORMES DE COMMERCE ALIMENTAIRE ET LIVRAISONS 
URBAINES : QUELLES BONNES PRATIQUES ET QUELLES TENDANCES DE FOND
Pierre Levy, Stéphane Legatelois, Hervé Street, Simon Lallement 

 15:00 - 16:00      Salle Neptune   

> Fret aérien 
LES ENJEUX DU CARGO AÉRIEN FRANÇAIS 
 Les deux ans de crise de la COVID ont montré la fragilité du transport 
international de marchandises et en particulier dans l’aérien dépendant des 
vols passagers.  
Cette situation a permis à l’écosystème aérien mondial une remise en 
question plus rapide et plus forte qu’attendue sur des sujets tels que la 
performance opérationnelle et énergétique ainsi que le développement 
durable.  
Qu’en est-il de l’écosystème aérien français ? Quels sont les freins et 
comment les surmonter ? Les acteurs se mobilisent en faveur des enjeux 
stratégiques de notre territoire. 

 15:00 - 16:00      Salle Neptune   

> Immobilier logistique 
DISPOSITIF ÉCO ENERGIE TERTIAIRE ET DÉCRET BACS : COMMENT 
PRIORISER VOS ACTIONS ET FINANCER VOS TRAVAUX ?
Paul-Emmanuel Boireau, Emmanuelle Pascal, Ahmed Maghrebi

 15:00 - 15:30      Ateliers 1   

> Real estate 
OVERCOMING THE RISK OF PROPERTY SHORTAGES  
FOR LOGISTICS COMPANIES
Pierre-Louis Dumont, Benoît Chappey, Bruno Lefeuvre

 13:45 - 14:45      Neptune Room    

BARJANE WORKSHOP
 14:00 - 14:30      Workshops 1 

    

> Green logistics / Optimization Route / Transport and logistics services 
LAST MILE LOGISTICS: WHY AND HOW TO ELECTRIFY  
YOUR FLEET?
Pierre-Yves Le Berre

 14:00 - 14:45      Workshops 2    

> Robotics and automation
AGILITY: WHY IT IS A CRUCIAL COMPONENT FOR ALL PLAYERS  
IN THE SUPPLY CHAIN?
Renaud Heitz

 14:30 - 15:30      Atrium Room    

> Drones 
DRONE PARADE

 14:30 - 15:00       Drone Valley    

> Urban logistics 
NEW FORMS OF FOOD RETAIL AND URBAN DELIVERIES: BEST PRACTICE 
AND UNDERLYING TRENDS
Pierre Levy, Stéphane Legatelois, Hervé Street, Simon Lallement

 15:00 - 16:00      Neptune Room    

> Air freight 
CHALLENGES FOR FRENCH AIR FREIGHT 
 The past two years of the COVID crisis have exposed the vulnerability of 
international freight shipping, and in particular of the air transport sector, 
which depends on passenger flights.  
This situation has allowed the global aviation ecosystem to reconsider issues 
such as operational and energy performance, and sustainable development, 
more quickly and profoundly than expected.  
What about the French aviation ecosystem? What kinds of obstacles is it 
facing and how can they be overcome? Industry players are working together 
to address our country’s strategic issues. 

 15:00 - 16:00      Neptune Room    

> Real estate
TERTIARY ECO-ENERGY FRAMEWORK AND BACS DECREE: HOW TO 
PRIORITISE YOUR ACTIONS AND FINANCE YOUR WORKS?
Paul-Emmanuel Boireau, Emmanuelle Pascal, Ahmed Maghrebi

 15:00 - 15:30      Workshops 1    

JOUR 1 / DAY  1 
Mardi 5 avril / Tuesday 5th April

En partenariat avec 
In partnership with

PROGRAMME

> Conférence inaugurale 

ÉLECTIONS PRÉSIDENTIELLES : QUELLES PROPOSITIONS DES CANDIDATS 

POUR DES TRANSPORTS DE MARCHANDISES ET LOGISTIQUE AU SERVICE 

D’UNE FRANCE PERFORMANTE ? 

   Laurence Gaborieau, Jean-Marc Vittori, Anne-Marie Idrac, Olivier Jacquin, 

Jean-Marc Zulesi, Franck Briffaut 

 10:00 - 11:45       Salle Atrium  

> Import-export 
COMMENT LES SUPPLY CHAIN DOIVENT-ELLES S’ADAPTER AUX 

NOUVELLES EXIGENCES DES ÉCHANGES INTERNATIONAUX EN LIGNE ?  

Thierry Grumiaux, Jérôme Lapree, Guillaume Vanderheyden

 10:00 - 11:00       Salle Mercure     

> Fret routier / Logistique urbaine / Services transport et logistique 

QUELS SONT LES ENJEUX ET DÉFIS DERRIÈRE LA LIVRAISON DU DERNIER 

KILOMÈTRE ?
Frédéric Aziron

 10:00 - 11:00      Salle Neptune

> Drones 
DRONE PARADE

 10:30 - 11:00      Drone Valley

> Chaîne du froid 
LE RÔLE DE L’IOT POUR UNE LOGISTIQUE FIABLE ET PERFORMANTE

Yohann Caboni
 10:45 - 11:15      Ateliers 1    

> Douanes 
ATELIER DES DOUANES

 11:00 - 11:45      Ateliers 2   

> Marchandises dangereuses 

DÉCHETS DANGEREUX, LES NOUVELLES RÈGLES 2022

Alain Goarant, Rémy Vandroux

 11:15 - 12:15      Salle Neptune   

> Logistique urbaine / Supply chain 

MAGASINS, DRIVES, DARKSTORES : LES RÉPONSES AUX ENJEUX  

D’UNE LOGISTIQUE OMNICANAL

Isabel Rocher, Jérôme Pedreno, Guillaume Mullier

 11:15 - 12:15      Salle Mercure   

> Opening conference 

THE FRENCH PRESIDENTIAL ELECTION: WHAT PROPOSALS DO  

THE CANDIDATES HAVE TO KEEP FRANCE COMPETITIVE IN FREIGHT 

TRANSPORT?
 Laurence Gaborieau, Jean-Marc Vittori, Anne-Marie Idrac, Olivier Jacquin,  

Jean-Marc Zulesi, Franck Briffaut 

 10:00 - 11:45       Atrium Room

> Import-export 
HOW SHOULD SUPPLY CHAINS ADAPT TO THE NEW REQUIREMENTS  

OF INTERNATIONAL ONLINE TRADE?  

 Thierry Grumiaux, Jérôme Lapree, Guillaume Vanderheyden  

 10:00 - 11:00       Mercure Room     

> Road freight / Urban logistics / Transport and logistics services  

WHAT ARE THE STAKES AND CHALLENGES BEHIND  

LAST MILE DELIVERY?

Frédéric Aziron
 10:00 - 11:00      Nepture Room    

> Drones 
DRONE PARADE

 10:30 - 11:00       Drone Valley

> Cold chain 
A MORE RELIABLE AND EFFICIENT LOGISTICS WITH IOT 

Yohann Caboni
 10:45 - 11:15      Workshops 1    

> Customs 
CUSTOMS WORKSHOP

 11:00 - 11:45      Workshops 2    

> Dangerous goods 
DANGEROUS WASTE, NEW RULES FOR 2022

Alain Goarant, Rémy Vandroux

 11:15 - 12:15      Nepture Room    

> Urban logistics / Supply chain 

SHOPS, DRIVES, DARKSTORES: WAYS TO ANSWER  

TO THE OMNICHANNEL LOGISTICS CHALLENGES 

Isabel Rocher, Jérôme Pedreno, Guillaume Mullier

 11:15 - 12:15      Mercure Room

JOUR 1 / DAY  1 
Mardi 5 avril / Tuesday 5th April

En partenariat avec 
In partnership with

1/5 Banner

LOGO

PA
C

KA
G

ES
STARTER

1/2  PAGE ADVERTISEMENT

1  STANDARD LOGO ON 
THE HALL PLAN 

 FREE BONUS  

1,750 €

ADVANCED

1/2  PAGE ADVERTISEMENT

1/2  PAGE ADVERTORIAL

1  STANDARD LOGO  
& QR CODE ON THE 
HALL PLAN 
FREE BONUS  

3,950 €

PREMIUM

1  FULL PAGE 
ADVERTISEMENT

1  FULL PAGE 
ADVERTORIAL

1  ONLINE SHORT ARTICLE

1  STANDARD LOGO  
& QR CODE ON THE 
HALL PLAN 
FREE BONUS  

7,350 €

PREMIUM PRO

1 DOUBLE PAGE 
ADVERTISEMENT 

1  FULL PAGE 
ADVERTORIAL

1  ONLINE SHORT ARTICLE

1  LARGE LOGO  
ON THE HALL PLAN 

FREE BONUS  

9,750 €

ADVERTISEMENT  All Editions  Online  Day 1, Day 2 or Day 3    
  Preview (20 September) (21 September) (23 September)    

 

• 1/4 page  3,200 550 1,000  

• 1/3 page 4,100 650 1,300  

• 1/2 page 5,600 950 1,750  

• 1 full page 9,600 1,700 3,000  

• 1 double page 17,400 3,150 5,400  

Print & Online Versions
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MENU ENTRY [3]

• Dedicated Menu Point

•  Dedicated Branded Page with your 
contents

• 6 Articles (3 In-Depth, 3 Short)

•  2 newsletter inclusions 

DIGITAL / AD OPPORTUNITIES

Website

COMEXAL

Apernamendi blatius ipsaperum ulpa quiamet omnias-
pic tota denim volor rerupti deliam nos as non consect 
estibus, omnimende dunditet harum lique vit dolorro 
blabores sum labo. Dunt volesequam, tectusci inverit 
aestias evelige niamet

Dunt volesequam,  
tectusci inverit

Apernamendi blatius ipsaperum ulpa quiamet omnias-
pic tota denim volor rerupti deliam nos as non consect 
estibus, omnimende dunditet harum lique vit dolorro 
blabores sum labo. Dunt volesequam, tectusci inverit 
aestias evelige niametUllectectis sanimil itatiaest eos

SITL Daily

COMEXIAL PREVIEW

DAY 1

DAY 2

DAY 3

DAY 4

REVIEW

COMEXIAL

COMEXIAL

Show Dailies section

e-Mailing

example

sitldaily.com

1

RATES

SITLDAILY.COM
•  In-Depth Article: up to 600 words 

1st positions on the day of publication [1] 
 € 1,400

•   Short Article: up to 200 words 
1st positions on the day of publication   
 € 600

OPTIONS
•   Global sponsoring  [2] 

Your branding on all sections 
1 month:  € 17,000 
(including 2 in-depth articles)

OPTIONS
MENU ENTRY  [3]
• Dedicated Menu Point
•  Dedicated Branded Page with your contents
• 6 Articles (3 In-Depth, 3 Short)
•  2 newsletter inclusions  
1 month € 16,000

NEWSLETTER INCLUSION                                                        
(€)

Your article highlighted  
in 1 newsletter:  1,200

e-Mailing

[1]

[2]

[3]

http://sitldaily.com
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PRINT / TECHNICAL SPECIFICATIONS PRINT / TECHNICAL SPECIFICATIONS

Trim size

Bleed size 
Trim size + 5mm Bleed

HALL PLAN 

Standard-sized Logo  
& Stand No.  32 x 20 mm
Large Logo  
& Stand No.  75 x 50 mm

www.sitldaily.com

H
A

LL
 P

LA
N

STAND K62

STAND K62

Large Logo

Standard-sized Logo

Full page

1/2 page
1/4 page

1/5 banner

1/
3 

pa
ge

Logo + 
Stand No.

Double page

Front Cover

>>  Material Deadline:  
21st March 2025

     Contact:  
production@cleverdis.com 
Tel: +33 (0)442 77 46 00
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DOSSIER SPECIAL SPECIAL FEATURE

Energies alternatives  
pour la Supply Chain

Alternative energies in the Supply Chain

G u i l l a u m e  L a r r o q u e , 
Président de l’AFGNV, répond 
aux questions de SITL Daily 
sur les énergies alternatives 
e t  u n e  i n d i s p e n s a b l e 
présence au SITL.   

Quelle est l’évolution des énergies 
alternatives dans la “Supply 
Chain”  ? 
On n’est plus du tout dans le 
domaine de l’espérance ou d’une 
anticipation à long terme. On est 
au contraire dans une mise en 
place concrète aussi bien pour la 
mobilité électrique que la mobilité 
gaz. C’est très enthousiasmant car 
nous bâtissons déjà les solutions 
de demain. C’est notre rôle premier 
au sein de l’AFGNV de proposer 
une solution énergétique fiable, 
compétitive et attractive envers le 
client.  

Quelle est l’importance de la SITL 
lorsqu’il faut réunir l’industrie de 
la logistique et des transports 
pour créer la feuille de route du 
futur ? 
Ce sa lon  e st  un  po int  de 
convergence pour ce que j’appelle 
les faiseurs de cette industrie. 
Dans cette phase pionnière de 
démarrage de nouvelles énergies, 
c’est un moment clé, plus encore 
que par le passé, où nous avions 
des modèles beaucoup plus 
construits. 
Aujourd’hui, avec cette élaboration 
de modèles, les uns et les autres 
peuvent  à  la  SITL prendre 
conscience des contraintes de 
leurs partenaires. Soit, nous les 
énergéticiens, mais aussi les 
constructeurs ou les pouvoirs 
publics. Ce faisant, nous prenons 
ensemble de meilleures décisions. 
Il reste beaucoup de choses à 

apprendre et le SITL est un forum 
propice à l ’amélioration des 
systèmes. 

Que pensez vous de la création 
du SITL Daily et du SITL Voices ?    
On sait très bien qu’il faut avoir 
aujourd’hui une forte présence 
physique. C’est un facteur de 
succès d’un salon comme la 
SITL . Mais i l  faut aussi des 
moyens forts de démultiplication 
à l’extérieur. Les problématiques 
traitées au salon concernent en 
effet beaucoup de monde, et 
pas seulement ceux présents 
physiquement. La SITL crée de 
l’intelligence, de la valeur ajoutée 
et du savoir. Et ces nouveaux 
outils y répondent.

STAND K32

Guillaume Larroque, President of AFGNV, answers the questions 
of SITL Daily on alternative energies and an indispensable 
presence at SITL. We asked Mr Larroque how alternative energies 
are evolving in the Supply Chain. 

We are no longer in the field of 
hope or long-term anticipation. To 
the contrary, we are implementing 
concrete measures for both electric 
and gas mobility. This is very exciting, 
because we are already building the 
solutions of tomorrow. It is our first 
role within the AFGNV to offer a 
reliable, competitive and attractive 
energy solution to the customer. 

What is the importance of SITL in 
bringing together the logistics and 
transport industries to create the 
roadmap of the future?  
This show is a focal point for what 
I call the “doers” of this industry. In 
this pioneering phase of working on 
new energies, it is a key moment, 
even more than in the past, when we 
had much more solid models. Today, 

with this development of models, all 
those at SITL can be made aware 
of the constraints of their partners – 
either us - the energy companies, but 
also the constructors and the public 
authorities. In doing so, we make 
better decisions together. There is still 
much to learn, and SITL is a forum for 
the improvement of systems.  

What do you think about the 
creation of the SITL Daily and the 
SITL Voices?    
We know very well that we must 
have a strong physical presence 

today. This is a success factor for 
a show like SITL. But we also need 
strong means of multiplying outside. 
The issues dealt with at the show 
concern many people, and not 
only those physically present. SITL 
creates intelligence, added value, 
and knowledge. And these new tools 
respond to that.

STAND K32

Guillaume Larroque
 Président de l’AFGNV 
President of AFGNV

#4 / ÉNERGIES
Bienvenue dans SITL Voices #4.  
Le thème de cette édition : 
Énergies 

SITL Voices accueille pour  
“La Grande Interview”  
Guillaume Larroque,  
Président, Total Énergies Marketing 
France et Président de l’AFGNV

#4 / ENERGIES
Welcome on SITL Voices #4.  
The topic of this episode : 
Energies 

SITL Voices welcomes for  
“La Grande Interview”  
Guillaume Larroque,  
President, Total Énergies Marketing 
France and President of AFGNV

YOUR AD HERE
1/5 Banner

YOUR AD HERE
1/4 Banner

STANDARD POSITIONS Trim size Bleed size

Full page    240 x 330 mm 250 x 340 mm
Double page   480 x 330 mm 490 x 340 mm
1/2 page 220 x 136 mm
1/3 page  66 x 280 mm
1/4 page 220 x 68 mm

HIGHLIGHT POSITIONS 

Logo + Stand No. on front cover       
1/5 banner on front cover 220 x 54 mm
Inside front cover  240 x 330 mm 250 x 340 mm
Back cover 240 x 330 mm 250 x 340 mm
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DIGITAL / TECHNICAL SPECIFICATIONS

GLOBAL SPONSORING - SECTION SPONSORING 

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link

ENTRY MENU PACKAGE

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link
• e-Mailing section banner: 2,560 x 1,440 px - HD

FEATURED ARTICLE

• Highlight article: up to 550 words
• Standard article: up to 200 words
• Images: jpg - HD
• Videos: YouTube link

>>  Material Deadline:  
21st March 2025

     Contact:  
production@cleverdis.com 
Tel: +33 (0)442 77 46 00

Website

e-Mailing

sitldaily.com

SITL Daily - 
Lique vit dolorro

Apernamendi blatius ipsaperum ulpa quiamet omnias-
pic tota denim volor rerupti deliam nos as non consect 
estibus, omnimende dunditet harum lique vit dolorro 
blabores sum labo. Dunt volesequam, tectusci inverit 
aestias evelige niamet

Dunt volesequam,  
tectusci inverit

Apernamendi blatius ipsaperum ulpa quiamet omnias-
pic tota denim volor rerupti deliam nos as non consect 
estibus, omnimende dunditet harum lique vit dolorro 
blabores sum labo. Dunt volesequam, tectusci inverit 
aestias evelige niametUllectectis sanimil itatiaest eos

SITL Daily

DAY 1
Show dailies

Topics

Brought to you by

IMPORTANT INFORMATION  
FOR PRINT MATERIALS  

All ads supplied must be CMYK. 
Supplied materials that do not comply with the following
specifications will be corrected and the advertiser billed for 
the required production.

Required Format: PDF/X-1a format is the required file 
format for submission. When preparing PDF/X-1a files, 
careful attention must be paid to ensure they are properly 
created and will reproduce correctly. Please see Adobe.
com/products/acrobat/pdfs/pdfx.pdf for guidelines and 
instructions. Files should conform to SWOP guidelines, and 
total ink density should not exceed 300%. 

Proofs: For full page and spread ads, advertisers MUST 
submit a contract-level digital proof at full size that conforms 
to SWOP standards (including a colour bar) for all digital 
files.
Client-supplied contract proof is required to guarantee color.
Acceptable contract proofs include: Epson Contract Proof, 
IRIS, Kodak Approval, Digital Match Print, Progressive 
Press Proof, Fuji Pictro, Fuji Final Proof. Proofs are required 
regardless.

Material Requirements for In-House Design Services:
Photos: Colour scans must be 300 dpi in CMYK. B/W scans 
must be 300 dpi grayscale.
Logos: Vector .eps or .ai files are preferred. Type should be 
converted to outlines unless the fonts are provided. Jpgs 
must be 300 dpi.

If you are supplying native files for us to work with, they 
must be accompanied by the fonts used in those files. Black 
type on light background should be defined as 100% black 
ONLY.
Files should conform to SWOP guidelines, and total ink 
density should not exceed 300%.

Deadline: All print elements (print file & color proof) must 
be supplied before the deadline. Beyond this deadline, we 
will accept no more elements, and your content will only be 
published in our online version.

Please send colour proof to:
Cleverdis / SITL Daily
Le Relais du Griffon - 439 route de la Seds  
13127 Vitrolles - FRANCE
of file delivery mode. The publisher will not accept 
responsibility when contract proofs are not submitted.

ADVERTORIAL GUIDELINES

Regular Advertorials
All advertorials in our publications follow our editorial style 
guide for format. They are written  
in the style of an article that discusses the key selling points / 
benefits of the product / service and ideally will include real-
life scenarios or case studies to demonstrate effectiveness.
Advertorials are designed to provide trade  
visitors / professionals with information relevant  
for their business practise and buying decisions.

Regarding images:
  The advertiser must be the copyright holder of any image 
provided with copy (with image copyright).
  The advertiser must have written release for images 
including people.
   Images must specifically relate to the advertorial message 
or product.
  Featured images should ideally be horizontal orientation 
with dimensions of 1500pix wide a resolution of 300dpi.

Ads within advertorials are not permitted. 
No company or brand logos are allowed. 
No slogans, no URLs, no contact details  
(email, telephone number)

Word Count
   Double page: 430 words
   Full page: 230 words
   Half-page: 140 words

Featured Article
Featured Articles designate a highlighted position for your 
advertorial online - on the homepage and section landing 
page or in standard position (only section landing page). 

Content
Guidelines for content will be agreed before editing by the 
Cleverdis team. All basic information must be provided by the 
client, along with precision of the main points to put forward.
When the advertorial piece has been produced, a PDF copy is 
sent to the client for corrections and / or approval.
Changes and corrections must be outlined clearly by the 
client – in annotations on the PDF.
 A final version will then be produced and sent to the client 
for “OK to Print”. This must be marked on the PDF – either 
scanned or digitally signed.
Any further changes to the advertorial requested by the client, 
if different to those requested initially, shall be invoiced OVER 
AND ABOVE the original order, at a rate 10% of the original 
price invoiced (before any discount), and must be paid by the 
client prior to publication.

mailto:production%40cleverdis.com?subject=
http://sitldaily.com


100% LIVE DURING THE SHOW
Come visit us at the SITL press centre during the show!

AN EXPERT COMMUNICATION 
TEAM AT YOUR DISPOSAL

CONTACTS

EDITORIAL TEAM
Emiliana Van Der Eng 
Head of e ditorial team 
Tel +33 442 774 600

emiliana.vandereng@cleverdis.com

ADVERTISING
Bettina Badon 

Project Manager 
Tel +33 442 774 607

Mob +33 660 42 68 04
bettina.badon@cleverdis.com

Relais du Griffon • 439 route de la Seds • 13127 Vitrolles • France • Tel: +33 442 77 46 00  
www.cleverdis.com 
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